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CTBC University of Science and Technology Curriculum of Business Administration Department

for Two-Year Bachelor’s Degree Program -Night Division (Effective from Fall 2024)
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Subject

% — & & 1st School Year

% = & & 2nd School Year

- 04

1st semester

T8
2nd semester

- o)

1st semester

TEY
2nd semester

(5 » [p )
(Credits/Hours)

(&~ Ip )
(Credits/Hours)

(5 » [p¥ )
(Credits/Hours)

(% » Ip i)
(Credits/Hours)

£ i
General
Required
Courses

st &~ (1)(2)
Applied English(1)(2)

2/ 2

2/ 2

€ Ae(1)(2)(3)(4)
General Studies(1)(2)(3)(4)

2/ 2

2/ 2

2/ 2

2/ 2

-|: 3+ Subtotal

4/ 4

4/ 4

2/ 2

2/ 2

Professional
Required
Courses

(-
Marketing Management

3/3

PA7EE I
Financial Management

3/3

& F K
Business Policy

3/3

NEXE
Entrepreneurship Management

3/3

R FLECTR -5
Organizational Theory and Management

3/3

PEERAFNY
Business Software Package

3/3

7% (1))
Practical topics(1)(2)

3/3

3/3

PATRER & A 47
Financial Statement Analysis

3/3

A F R
Human Resource Management

3/3

EEERR
Business Management

3/3

-] 3+ Subtotal

12/ 12

9/ 9

6/ 6

6/ 6

RN S
The skills of communication and presentation

3/ 3

ﬁ%ﬁﬁé
Consumer Behavior

3/3

P g
Japanese Conversation

2/ 2

dAFESFE
Production and Operations Management

3/3

FRLopE
Retail Management

3/3

P PRARE ATt
Retailing Service Management

3/3

% ¥ & AR
Eldercare Financial Planning

3/3

%d AEFE
The development of green industry

3/3

Knowledge Management

3/3
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CTBC University of Science and Technology Curriculum of Business Administration Department
for Two-Year Bachelor’s Degree Program -Night Division (Effective from Fall 2024)

% — & & Ist School Year % - & & 2nd School Year
oA ST TR EY THEY
Subject 1st semester 2nd semester 1st semester 2nd semester
(5 » 1P 3x) (8 » I i) (5 » I i) (5 » I i)
(Credits/Hours) (Credits/Hours) (Credits/Hours) (Credits/Hours)
L¥Eg AL ER 3/ 3
Professional | Advertisement Management
Elective |4 x sz 3/3
Courses |Enterprise Sustainable Management
LA 3/ 3
Cultural and Creative Industry Marketing
R R 2/ 2
Electronic Commerce
BVE 7 4
Global Marketing 33
P A LS 3/ 3
Introduction of Technology Industry
FE LR I3 3/3
Investment and financial management Practice
MARIFER 3/3
Micro Entrepreneurship
EIATE K 2/ 2
Innovation and Design
PR 4T 33
Case Analysis of Management
WE SRR 3/3
Case Study on Smart Marketing
HE B HEF A 3/3 6/ 6 11/ 11 11/ 11
£ 2+ Total 19/ 19 19/ 19 19/ 19 19/ 19
113077 30p eafizs B L A € € &3 8Amended Date : 2024-07-30
114#017 07p teffes B L B € €212 1 i 48 { *2 ¥ Amended Date : 2025-01-07
-~ 2 ERFNT 764
The total number of credits completed to be eligible to graduate shall not be less than 76 credits.
1P RB128 A ; B X 20i3338 4 J E£FE2 T 22484 o
General Required Courses:12 credits. Professional Required Courses:33 credits. Professional Elective
s Courses:Not less than 24 credits.
I@i 2- MIEB I STEA(B S L pdEB & &R ) o

The general elective credits shall be up to 7 credits. (Open for students to freely choose courses within their own
or other departments)

= ~ & % P4 Graduation Threshold

143 EEp il Tk, ~ ThEei | ~ TLEFB(5- REB), L3684 ¢
Students are required to complete a total of 76 credits of " General Required Courses", "Professional Required
Courses", and "Professional Elective Courses” ("General Elective Course” included) within their academic years.




