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Far East University Curriculum of Marketing and Logistics Management Department for Two-Year Bachelor’s Degree Program
-Night Division (Effective from Fall 2023)
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Required
Courses
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Applied English(1)(2)
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General Studies (1)(2)(3)(4)
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Professional
Required
Courses

Marketing Management

3/3
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Introduction of Logistics

3/3
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Statistics

3/3
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Communicative Expression Training

3/3
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Marketing Planning

3/3
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Retail Management

3/3

B
Application of Statistics Software

3/3

Internet Celebrity Marketing

3/3
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Customer Relation Management

3/3
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Logistics / Supply Chain Management

3/3

74 K eg
Marketing Strategy

3/3
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Store Operation Management

3/3

-] 3+ Subtotal
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Management Psychology

3/3

T
Consumer Behavior

3/3

2 EARS
Career Planning

2/2

FIATE £ 525

Introduction of Innovation and Entrepreneurship

2/2

PA7EE 1T
Financial Management

3/3

BB R AT
Case Analysis of Management

3/3
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Organizational Behavior

3/3

I3 4 2 47
Financial Statement Analysis

3/3
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Advertising Management

3/3
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] Promotion and Activities Practice

3/3
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Far East University Curriculum of Marketing and Logistics Management Department for Two-Year Bachelor’s Degree Program

-Night Division (Effective from Fall 2023)

% — & & 1st School Year % = % # 2nd School Year
P LA TE TE TE TE
Subj ect Ist st\amester 2nd s\emester Ist st\amester 2nd s\emester
(5~ /P ) (5 4 /P ) (5 4 /P ) (5~ /P )
(Credits/Hours) (Credits/Hours) (Credits/Hours) (Credits/Hours)
Protess.lonal T3 A 3/ 3
Elective | Electronic Commerce
Courses PRI 74 33
Service Marketing
Ao p fam 3/3
Chain Management
ey 33
Store Planning and Management
P E g 3/3
Shopping Area Management
AR e
Brand Management 3/3
(= 22
Case Study of Marketing
P LA A
Case Analysis 2/2
G FAER 3/3
Human Resource Management
FREE 3/3
Crisis Management
RELARGEA
Proposed Minimum Elective Credits 3/3 6/ 6 99 10/ 10
£ 2+ Total 19/ 19 19/ 19 20/ 20 18/ 18
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The total number of credits completed to be eligible to graduate shall not be less than 76 credits.
LEFiZ128 0 Z X368 4 ; ZEEB T 2184 -

General Required Courses:12 credits. Professional Required Courses:36 credits. Professional Elective
Courses:Not less than 21 credits.
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The general elective credits shall be up to 7 credits. (Open for students to freely choose courses within their
own or other departments)

= ~ & ¥ P4 ¢ Graduation threshold

LEANGEEAN BB E TP, ~ TR | ~ THEFEG(F - LEB), 237684 -
Students are required to complete a total of 76 credits of " General Required Courses", "Professional Required
Courses", and "Professional Elective Courses" ("General Elective Course" included) within their academic
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